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Differentiate By Design

Xcel Brands to Host Second Quarter 2026 Earnings Call on August 14, 2026

August 11, 2026 at 4:00 PM EDT

NEW YORK, Aug. 11, 2026 (GLOBE NEWSWIRE) -- Xcel Brands, Inc. (NASDAQ: XELB) (“Xcel” or the “Company”), today announced that it will
report its second quarter 2026 financial results on August 13, 2026. The Company will hold a conference call with the investment community on
August 14, 2026, at 9:30 a.m. ET.

A webcast of the conference call will be available live on the Investor Relations section of Xcel's website at hitps://xcelbrands.co/pages/events-
and-presentations or directly at hitps://edge . media-server.com/mmc/p/p3z3y7nz

Interested parties unable to access the conference call via the webcast may dial 800-715-9871 or 646-307-1963 and use the Conference ID 4300396.
A replay of the webcast will be available on Xcel's website.

About Xcel Brands

Xcel Brands, Inc. (NASDAQ: XELB) is a media and consumer products company engaged in the design, licensing, marketing, live streaming, and
social commerce sales of branded apparel, footwear, accessories, fine jewelry, home goods and other consumer products, and the acquisition of
dynamic consumer lifestyle brands. Xcel was founded in 2011 with a vision to reimagine shopping, entertainment, and social media as social
commerce. Xcel owns the Halston and C. Wonder brands, as well as the co-branded collaboration brands Tower Hill by Christie Brinkley, Trust.
Respect. Love by Cesar Millan, GemmaMade by Gemma Stafford and Off/Duty by Coco Rocha brand and holds noncontrolling interests or long-term
license agreement in Mesa Mia by Jenny Martinez. Xcel also owns and manages the Longaberger by Shannon Doherty brand through its controlling
interest in Longaberger Licensing, LLC. Xcel is pioneering a modern consumer products sales strategy which includes the promotion and sale of
products under its brands through interactive television, digital live-stream shopping, social commerce, brick-and-mortar retailers, and e-commerce
channels to be everywhere its customer’s shop. The company’s previously owned and current brands have generated more than $5 billion in retail

sales via livestreaming in interactive television and digital channels alone and has over 20,000 hours of content production time in live-stream and
social commerce. The brand portfolio reaches more than 46 million social media followers with broadcast reaching 200 million households.
Headquartered in New York City, Xcel Brands is led by an executive team with significant live streaming, production, merchandising, design,
marketing, retailing, and licensing experience, and a proven track record of success in elevating branded consumer products companies. For more

information, visit www.xcelbrands.com.
For further information please contact:

Seth Burroughs
Xcel Brands

shurroughs@xcelbrands.com

kL



https://www.globenewswire.com/Tracker?data=F7v715mfKfwC62hVWRp_HG3MSlXU2_KI4nP6twO_N_S-zUYRG8n-ytMbZhfNR43feXBMeKCLA4PScCstrcOhfcpNS2ozWY5XND6cjj2m9_u6np7a9sWMb23CBfv6ph5NZMKrFENw0IhFc5ASgvuZ6J5frulG-rx7dToie4d-jGaqsSqbYpitk4njQfPpqjXf
https://www.globenewswire.com/Tracker?data=F7v715mfKfwC62hVWRp_HFgUBxHobOW8cJEqmAVBo7ly-SI6pKi4v3GG3ImA-m2RYK-NpguKnNf58Qr70j_2puRVKynIe_kC2koLQ5NUcubASXhjjgN1K0KiY6EhaI0seWw4W5MvYcURQhNU_QIVOap428Yo8qGp-L13TN9nYiyzVDPKZkpkCCr3KZroFeYARXWqRqbgSGBS8vaR0P8SchI9rZS0dy19oW7Ou6OlYvvELV1HN0cVxegSE2KT53OsryNyUxV36_cU5-olAqcaKu3sabLZb14effqBRUcCvZLaa8yLV21nGpue7ayTIG6He_nEdmh2Z4qiLfw7qWzOZCae-oeLoWwV2Afl71PfgN3P9nPqz5BPkwKbKtNnB1jy5iGXjgJtB3z3UXWJpveUZw==
https://www.globenewswire.com/Tracker?data=b5C98R09-p2dHUbB3MCUcQwrFaiEaJtWTKBYxDfGfcX1fomnYMa1nilJghxV3GudTKdKuB2ne5cI37h_C6PuPvP09cpfoI8Uih-N3cfNVAM=
https://www.globenewswire.com/Tracker?data=pic41ziyHnI3NFR1TaRsSCwwW_WyFdlUtGxt9mn1YTyBnYpwS1lgPf_Oe8jnXMOq_ojWs_ce9lnFVmzfKkmLHRaJaatXowOXdBOeQGjUDx1rK6ni2K3M7oSs6MnXn_rV
https://www.globenewswire.com/NewsRoom/AttachmentNg/01078949-dbb9-4b46-ae91-d9eb8af82056

