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Item 7.01 Regulation FD Disclosure.
A copy of the investor presentation described above is furnished herewith as Exhibit 99.1.

The information furnished pursuant to Item 7.01, including Exhibit 99.1, shall not be deemed “filed” for purposes of Section 18 of the Securities Exchange
Act of 1934 (the “Exchange Act”) or otherwise subject to the liabilities under that Section, and shall not be deemed to be incorporated by reference into any
filing of the Company under the Securities Act of 1933 or the Exchange Act.

The furnishing of the information under Item 7.01 in this Current Report on Form 8-K is not intended to, and does not, constitute a determination or
admission by the Company (i) that the furnishing of the information in this Item 7.01 is required by Regulation FD, (ii) that the information under Item 7.01
in this Current Report on Form 8-K is material or complete, or (iii) that investors should consider this information before making an investment decision with
respect to any security of the Company.

This Form 8-K contains “forward-looking statements” within the meaning of the safe harbor provisions of the federal securities laws. It should be read in
conjunction with the ‘Safe Harbor” statement contained in the presentation material and the risk factors included in the Company’s periodic reports filed with
the Securities and Exchange Commission that discuss important factors that could cause the Company’s results to differ materially from those anticipated in
such forward-looking statements.

Item 9.01 Financial Statement and Exhibits.

(d) Exhibits.

9.1 Xcel Brands, Inc. Investor Presentation




SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the Registrant has duly caused this Current Report on Form 8-K to be signed on
its behalf by the undersigned thereunto duly authorized.

XCEL BRANDS, INC.
(Registrant)

By: /s/ James F. Haran

Name: James F. Haran
Title: Chief Financial Officer

Date: April 17, 2018
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SAFE HARBOR STATEMENT

FORWARD LOOKING STATEMENTS

Certain statements in this pressnfation, ac well s certaln cral sSatements made by t during the pr 1, constitute “foraard-looking statements™
within the meaning of the United States Privabe Securities Litigaticn Reform Act of 1995, These statements intlude, without limitation, statements expressed or
impled regarding cur plans and milestones, plans to fund cur current sctivities, statements congerning cur strategic relaticrships and sctivities, sirategy, future
cperations and expangion, haue finandial pasition, future sales and revenues, projected costs, and market penetration. in some Cages, Torwarddooking statements.
can be identified by mlmﬂ‘m such as “may, “will®, “should”, “expectz”, “ceeks”, “plans®, “anticipates”, “believes”, “sstimates”, “predicis”, “potential®,
“projects”. “continue”, “intends”, "could”, “eppertuniny”, or megative of such terms of other comparakie terminol . Thiese sty ks Bre based on pur owrnent
expecintions and assumptions and are not gearantees of future performance. You should not place undue relmme on gur forward-looking statements, which are
subject to a maultitude of inown and unkrown risks and uncertsinties that could ause actual resulis, future circumstance or events to differ materially from those
stated in or implied by the forwand-locking statements. These risks and wncertainties include, but are not limited to, the abi Bty of our Boensess to produce, market and
sell guality prodiscts bearing eur brand names, continued mariet acceptance of our Brands and any future Brands we pcguire, our ability bo servioe our significent debe
chligations, cur ability to raise capital for any future scquisitions, concentration of & substantial portion of owr licersing revenue from & limited nwmber licensees, cur
dependence on OVC, restricions in car agreements with OWC and cther licensees on cwr ability to sell products with cerain retailers, cur dependence on
promations] serviosl of eur spokeipersan Emitatord on gur oumership of the H Halston brands, impacts on sur H Halsten Erpnds redidsing fram the eperations of the
related Haliien Eeandt by their awned, Sur ability 10 manage expedted Tolure grewth, cur alility to identidy and poguire pdditional trademarks, competition far
Nsenseas, competition in cur Beensee’s markets, our abllity to protect cur Intellectusl property, ouwr dependence on our CEO snd other key executhve officers,
the success of our ¢ commerce sirategy and other risks and unceriainties detailed from time to Eime in cur public disclosure documents or other filings with the
Securities and Exchange Commigsion. Additional risks and undertainties relating 1o ud and our badiness ¢an be found in the “Risk Factors” sedticn of awr latest annual
report on Form 10-K as well 22 in gur other public 8ings. The foreard- looking statements are made az of the date hereof, and we disdalm any Intenticn and have no
ohligafion or responsibility, except as reguired by Law, to update or rewise any forwarddooking statements, whether as a result of new information, futsre events or Y
etherwise, s

NOM-GAAP FINARCIAL MEASURES

i padition ta finaacial measures prepared insceordance with US. generally bocepted BEcounting prindples [GAAR), we use Certain non-GAAP financal measures in this
presentation. ddjusted EBITOA |5 8 non-GaaR unsudited measure, which we define as net income before stock-based compensation, interest and other financing costs,
boss on extinpuishment of debt, gain on the reduction of contingent obligations, non-recurring facility exit cherges, goodwill impairment, income tax provision |benefit),
cther s1a%e and local fmachise thxes, deprecintion and amestization and ret income of loas from discontinued operations. We use Adjusted EBITDA as & meadure of
cperating performance to assist in comparing performance from period o perod on a consistent basis and to Identify business trends refating to Xcel's resuls of
cperations. We belleve Adjusted EBITOR s also useful because it provides supplemental information to ass st Investors inevalusting Xcel's financal results.

Adjusted EBITDA should net be considened in Balation o a5 an alternative e net incame of any other messure of financia! perfarmance caliulated and presented in
sccordance with GAAR. Glwen that Adjusted EBITOA Is a financial measure not deemed to be in sccordance with GAAP and k= susceptible to varying calculstions, our
Adjusted EBITDA may rat be comparakie to similarly tited measures of othtr ¢ Lincluding o ies in pur industry, because cther companies may calculate
Adjusted EBITDA inadifferent manner than we calgulatethis measure.

in evalusting Adjusted EBITDA, you should be sware that in the future we may or may not incur sipenses similar to some of the adjustments in this report. Dur
phesenthticn of Adjusted EBITDNA does mot imply that cur future resuds will be unaMected by these expenses o ahy unusubl o Ran-TecLring Mems. When evalusting
cur performance, you shoud corsbder Adjusted EBITDA alongide other financal perfarmance measures, Induding cur net income [loss] and other GAAP results, and
reat rely on ary single financ sl measure.
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XCEL BRANDS, INC. (NASDAQ:XELB) IS A
CONSUMER PRODUCTS COMPANY ENGAGED IN THE
DESIGN, PRODUCTION, LICENSING, MARKETING AND
DIRECT-TO-CONSUMER SALES OF BRANDED

APPAREL, FOOTWEAR, ACCESSORIES, JEWELRY,
FEMEG@E@BS AN EBRE@IREREONSUIMERPROBIEGCHES
AND THE ACQUISITION OF DYNAMIC CONSUMER
LIFESTYLE BRANDS.




ANY SNAPSHOT

REVEMNUE & EBITDA

Retail Sales Revenues® 6-Year Adjusted
of our Revenua

rands® CAGR® EBITDA®W,
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NVESTMENT RATIONALE

RARKRRARX

Existing business with strong free cash flow

Proven historical growth in revenues and EBITDA

Fast-to-Market supply chain and Integrated
Technology platforms position Xcel to grow
market share

Diversified Omni-Channel Distribution

Strong balance sheet minimizes risk and
allows for investments to drive future growth

Senior Management Team and Board of Directors
have significant experience in fashion, retail, and
technology
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DISRUPTIVE FORCES ARE
AFFECTING THE RETAIL




HEAPWINBS o,

STORES

AS E-RIVALS AND

DISCOUNTING HIT LEGACY
RETAILERS

- Mew York Tim

“WHEY I cREW’S VISION OF
PREPPY AMERICA FAILED

- The New Yorker, May 2017

22 RETAILERS AT RISK OF
BANKRUPTCY

= Tirne Magazine, June 2017

BONTON

SEARS HOLDINGS TO
CLOSE 63 MORE STORES

= Wall Street Journal, Novernbyer 2017

MAY DECLARE

BANKRUPTCY

- Bleaomberg, January 2018
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BUT THERE ARE AND Wi
BE WINNERS...

HOW INDITEX AND ZARA
ARE WINNING

- Forbes, December 2017

AMAZON APPAREL ZIPS
PAST DEPARTMENT STORES

- Barron's, May 2017

WHY STITCH FIX IS THE
FUTURE OF CLOTHING

- Inverse.com, October 2017




THE SOLUTION

Give the customer what they want, when they
want it, at a price that they can confirm is fair

Drive customer engagement with
exclusive, dynamic brands and media
content

Deliver superior product quality and

margins to retail partners and
customers




DYNAMIC BRANDS

Dynamic consumer brands
including cwned brands
Isaac Mizrahi, H Halston,
Judith Ripka, C. Wonder,
and Highline Collective

Designer spokespersons
drive customer
engagement through
traditional and social
media

Exclusive rights granted to
retail partners

MEDIA
PARTNERSHIPS AND
360 MARKETING

Media partnerships
include QVC, TSC, Cjo, and
Discovery
Communications

Brand partnerships
including Revien, Kleenex,
Michael's, Delta Sky Clulss,
and Chevrolet drive
awareness

Spokespersons drive
additional engagement
through appearances
Custom content created
by in-housemedia and
marketing tearn and

VIRTUAL VERTICAL
DESIGMN AND
SOURCING MODEL

Owver 85 designersin NYC
Design Studioprovide
turn-key data-driven
design

Proprietary fast-to-market
platform drives intelligent
assortrments with
capability torespond and
react to trends

Virtual Vertical platform
provides retailers with
private label margins
directly from designated
factory partners

-

RANDS STRATEGY

INTEGRATED

TECHNOLOGY
PLATFORM

Investments in integrated
technologies toadvance
design and sourcing

processes
Current technologies 3}’\’
include 30 Design, %

Consumer Insight Testing, -
Trend Analytics, and Data
Science +

Investrments in new rf\
technologies with a focus

on Artificial Intelligence, ]
Machine Learning and \
Blockchain technologies '..*

for retail

s g 4
X %" N,
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OUR BRANDS




ISAAC MIZRAHI BRANDS

TIMELESS COSMOPOLITAN STYLEIS...

Wit irreverence, happinass and fun.

Confidence, with a wink and a nod,

It's am infusion of bold color,

The unexpected and iconic elements of Maw Yorlk.

52.5BB+

Lifetime Retail CFDA Award  Social Followers
Sales Winner

Fecent Retail Partnerships

BAAC HIZRAHS, Coigf Danignar




JUDITH RIPKA BRANDS

WHEN A WOMAN IS WEARING MY JEWELRY, |
. WANMNT HER TO FEEL AS IF SHE IS WRAPPED IN

OME OF LIFE'S GREATEST LUXURIES.
- Judith Ripka

Lifetime Retail Most Trusted  Social Followers
Sales Jewelry Brands

JURHTH RiPYLL, Cinf Deaignar




HHALSTON BRANDS

¥YOU ARE ONLY AS GOOD AS THE PEOPLE YOU DRESS.
- Roy Halston Frowick

Lifetime Retail lconic American Social Followers
Sales Fashion Brand

Recent Retail Partnerships

'|:_I._| & Taylor
* Hudson's Bay
+ Dillar




C WONDER ERANDS

(1) A pewwiceasty di sciomed, wit Bre traraltioeing the Buaird from OVE with rodorther GWC revencas affective aa.of Feruary 1, 2018

C. WONDER IS...

where classic gets a fresh spin

where luxury is guilt-free and
where everything great happens all at once.

L. Waonder reveals through discovery, the
spontaneous, fun, and indulgent side of

our customer, and promises that with each
experience, she gets closer to her best self,

Founded Social Followers

t Ratail Partrerships)/ Distribution




HIGHLINE COLLECTIVE BERANDS
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WHAT WE
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FAST-TO-MARKET V
PLATFQRM rnarket, I: clr

|II||I vertic [Itr rm "'||~'|.t.|§,!' =
over other retail compeatiti

I-.|-'.I|r'.-.;| th

IRTUAL VERTICAL

« Implement a fast-to-market vertical retail platform
Feplicate and improve on existing fast-to-rmarkst

Irmprove full-price selling/margins via proprietary

krrands, design, and fast-to-market production

-'.'—'ut'— an intelligent, dynamic assortment that in

ort-lead time for best-seller reorders and for new

ishion updates
Increase custormer engagement and traffic throy
weekly flows of

Reduce margin comprassion through exclusive brands.
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FAST-TO-MARKET PLATFORM

MU MARKDOWN MERCHANDISING it  IGORIES TTENSDOW

HIGH FAST FACE OUTS FASHION 20-30% FLY 4-6 WEEKS
MEDIUM  MEDIUM HANGERS F'ESUHAEN 30-40% FLY/BOAT  4-8 WEEKS

Low SLOW TABLES CORE 30-40% BOAT 12 WEEKS

Inizind Mark-Up ML) i based manginof initisl retsd price ower [ snded coz




INTEGRATED TECHNOLOGY PLATFORM

Xcel's strong free cash flow and low leverage enalbles it to
invest i infrastructure and technology to drive future
arowth

Since 2018, Xcel has made substantial investments into the

following intearated technologies:

+  Trend Analytics

«  Consumer Insiaht Testing

+ Data Analytics

« ZI0 Design

Additionally, we are focused on the following technologies
to further our capabilities and position as a leading

solution provider for our retail partners:

= Artificial Intelligence

« Machine Learning

= RFID Advancements

+  Blockchain Technology







WORKING CAPITAL
LIGHT REVENUE
MODEL

» Xcel generates revenues through the following

sources:
- Rovyalties

- Design Fees

- Margin Participation

- Marketing and other fees

*+ By partnering with retailers and suppliers
through its Virtual Vertical model, Xcel
minimizes working capital requirements and
inventory risk

* This results in strong free cash flows which,
coupled with conservative leverage, enables
Xcel to generate strong returns while investing

HITAE T TR 3




— RETAIL SALES

2011
[pro-fonma)

®  EST SALES AT RETAIL!! £118MM $142MM £212MM $380MM $400MM £420MM $420MM
?,\/\ C E L hE] ::_L—-t_J:d;:l:r::d:-l;::i::;:::r‘r:::li:d::xId:llr. o imated b on wholemle mim. Fatsl Sake: dorct repremnt Revenue to the Company. The

11 Based on growthin essmaced wales atressiirom 3001 dwough 2017,




— REVENUE & EBITDA

+20%
CAGR

REVENUE
SO

2

B Ycel Brands Revenue S12.7MM S13.4MM 520.7MM 527.7MM 532.7MM 531.7MM

®  Xcel Brands Adjusted EBITDAR 54.5MM 54.2MM £7.0MM £9.3MM 38.5MM $8.0MM

[} Basedon growthin R Revenues from 3013 theough 3915,

>< C L 11} Adjurted EBITDA i nondASF onaudtsdterm. For the definitionof Adjuzed [BITDA and 8 reconcilistion 2o net income lozl, sestta Company’s srmoal form 156 Sew Table
BRANDS




— STRONG BALANCE SHEET

As of December 31, 2017, Xcel had 510.2MM of cash against 521.4MM of Term Debt, which resulted in Met Debt!® of $11.2MM
*  Compared with Adjusted EBITDA for 2017, this resulted in Leverage of 1.4x

Tax
Lever}ageﬂ

Term Do (1) Caszh & Caszh Bquiv

Arj EBITIDE [4)

[+1] Total Dabtiibased onSeniorTerm Detst with Bank Hapoals and feler Hotes o o gpoa pate "Term Debr™ |, and e iuded Contingent Dblgatesd based spon schlving
>< C E L certae raverua q-una-bu-smﬂutmnr\(-ln:mm-mm;upmmamo«::nd:mh-tmun’uwbm
b et Cub iscalculsied as Tarm Cubs leszCagh and Cash Eouivel
B Baad upon m:l:nmmhxl:?uuud!mivlﬂmwm SEOLR.
[21] uu:mmm.uw ufibdnted term. Foo the defievson of Adjuated E2ITOA and 8 recond ltion o Adt incoma losil, 3esthe Compary's Foem 10K, Slad with
and Encharga Do Lharch X3, 2098







ORGANIC GROWTH DRIVERS

Further expansion of IMMNYC, H Halstan,
and Highline Collective within Hudsan's
Bavy, Lord & Taybor, and Dillards

Continued growth of our Direct- Response
Television Brands

Digcussions with neéw retail partners for
C.\Wonder

Leverage Fast-to-Market virtual vertical
platform for private label production

E-commearce and social commence f direct-

to-consumer opportunities

Fast fashion multi-brand direct-to-
consumer platfarm

Revicnand Bed Bath & Bayond
partnerships laenched in Fall 2017

Growth of
Existing

Businesses

Category
Expansion

Geographic
Expansion

Additional categories launched on OWC
including athleicwre, home, and
prémium denim planned for 2018
Additional categories added to
department stores including Footwear,
Handbags, and Mens

Mew categoriesin development across
all ehannels of distribution

Launched IsaacMizrahi and Halston on
eertain of OVC'sinternational affilistes

and |sasc Mizrahi at The 5||-opplng
Channel (Canada) and Cjo|Korea)
Currently indiscussion fordistribution
deals in Europe and Mexico
Exploting additionalpartrerships in
Europe, Asia, South America, and
Middle East




BRAND ACQUISITION STRA

¥cel is seeking to acquire and/or enter into ventures with
brands that are Strategic, Synergistic, and Accretive to
our existing business and shareholders,

We are also working with our partners in China to

develop strategies to bring popular Chinese brands to
the United States market.

CA .
e JUDITH RIPKA {5 WONDER

| DECEMBER 2014 DECEUBER 2015

SEPTEMBER 2011 APRIL 3014 JUHE XS

He»+HaLsTON HIGHLINE

| Deveicpes Brang)




*« Continued growth of existing QVC and
Department Store Businesses

* Launch and growth of key ancillary categories
(denim, footwear, handbags, mens)

* Private Label production through Fast-to-
Market Platform

« Selectively leverage Fast-to-Market Platform
across new brands and retailers

+ International expansion through licensees and
distributors







— SUMMARY

« Developing innovative solutions to address the changes
inour industry. Xcel gives our customers what they
want, when they want it, at a price they can confirm as
fair.

« Dynamic, iconic brands engage customers through
media and Ubiquitous-Channel distribution.

« Working capital light business maodel. Xcel provides
260" of retail support: desian, sourcing, marketing and
technology. Qur platform is highly scalable.

* Proven track record of growth in revenues, EBITDA and
ret income, and a strong and stable balance sheet,

« Well-positionad to continue to grow through organic
growth of existing brands, and acquisitions and
development of new brands.

XCEL

WW U OCELBRANDS COM




TABLE A

Adjusted EBITDA:

[ameunts Inthousands) 2012 2013 2014 2015 2018 2017
Netincome (loss ) H) 4284 % 1532 % {1.032) 5 2574 % 2737 §  (10,22)
Goopdw il impaim ent - - - - - 12,371
Depreciation and amorizalon 856 B3 935 1379 1.560 1.562
Interes t and finance expense 2175 1.726 1,488 1,804 1548 1,347
Ind oM & ax provision [Dene) (765) (1.322) {am 156 s (447)
State and kocal franchise awes a7 144 7 108 102 107
Slock-based compensation 4623 4810 5,151 4,640 47T 3,184
Loss on exdinguishment of debt {422) 1.351 - 1371 -

Gain on féguction of contngent obligations [6,200) (5,122) (600} (2,000} (3,409)

Non-recurnng facility e charges - - . . &T0

(income) less fom disconinued operations, net - 156 1,076 272 {34)

Other non-cash adjustments 4 [ 14 . - .
Adjusted EBITDA H 4501 § 4154 5 7012 5 9304 B516 % 8,002

Adjusied EBITDA IS a non-GAAR unaudiked measure, which we defing as netincome before stock-based compensaton, interest and other

fnancing costs, 1oss on extinguis hment of debl gain on the reduchon of contingent obligations, non-recurming facility exit charges, goodwill

X C E L impairment income tax provsion (Denell), omer siale and local fAnchise axes, deprediation and amorization and retintome of 0ss Fom
BRANDS digcontinued operations.
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