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	Item 7.01
	Results of Operations and Financial Conditions 


 
A copy of an investor presentation is furnished herewith as Exhibit 99.1.
 
The information furnished pursuant to Item 7.01, including Exhibit 99.1, shall not be deemed “filed” for purposes of Section 18 of the Securities Exchange Act of 1934 (the “Exchange Act”) or otherwise subject to the liabilities under that Section, and shall not be deemed to be incorporated by reference into any filing of the Company under the Securities Act of 1933 or the Exchange Act.
 
The furnishing of the information under Item 7.01 in this Current Report on Form 8-K is not intended to, and does not, constitute a determination or admission by the Company (i) that the furnishing of the information in this Item 7.01 is required by Regulation FD, (ii) that the information under Item 7.01 in this Current Report on Form 8-K is material or complete, or (iii) that the investors should consider this information before making an investment decision with respect to any security of the Company.
 
This Form 8-K contains “forward-looking statements’ within the meaning of the safe harbor provisions of the federal securities laws. It should be read in conjunction with the “Safe Harbor” statement contained in the presentation material and the risk factors included in the Company’s periodic reports filed with the Securities and Exchange Commission that discuss important factors that could cause the Company’s results to differ materially from those anticipated in such forward-looking statements.
 
	Item 9.01
	Financial Statements and Exhibits. 
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	Exhibits.


 
	99.1
	Xcel Brands Investor Presentation

	104
	Cover Page Interactive Data File (embedded within the Inline XBRL document)


 
 
 
SIGNATURES
 
Pursuant to the requirements of the Securities Exchange Act of 1934, the Registrant has duly caused this report to be signed on its behalf by the undersigned hereunto duly authorized.
 
	XCEL BRANDS, INC. (Registrant)
	 

	 
	 
	 

	 
	 
	 

	By:
	/s/ James F. Haran
	 

	 
	Name:
	James F. Haran
	 

	 
	Title:
	Chief Financial Officer
	 

	 

	Date: June 23, 2026


 
[bookmark: tm2618608d1_ex99-1.htm][bookmark: kstm2618608d1_ex991]Exhibit 99.1

 
	
	[image: ]
	LEADERS IN VIDEO AND SOCIAL COMMERCE NASDAQ:XELB (NASDAQ: XELB)


	
	[image: ]
	DISCLAIMERS Certain statements in this presentation, as well as certain oral statements made by management during the presentation, constitute “forward-looking statements” within the meaning of the United States Private Securities Litigation Reform Act of 1995. These statements include, without limitation, statements expressed or implied regarding our plans and milestones, plans to fund our current activities, statements concerning our strategic relationships and activities, strategy, future operations and expansion, future financial position, future sales and revenues, projected costs, and market penetration. In some cases, forward-looking statements can be identified by terminology such as “may, “will”, “should”, “expects”, “seeks”, “plans”, “goals”, “anticipates”, “believes”, “estimates”, “predicts”, “potential”, “projects”, “continue”, “intends”, “could”, “opportunity”, or negative of such terms or other comparable terminology. These forward looking statements include, but are not limited to statements regarding estimates and forecasts of financial and other performance metrics and market opportunities. These statements are based on the current expectations and forecasts of Xcel Brands, Inc’s management and are not predictions or guarantees of future performance. You should not place undue reliance on our forward-looking statements, which are subject to a multitude of known and unknown risks and uncertainties that could cause actual results, future circumstance or events to differ materially from those stated in or implied by the forward-looking statements. These risks and uncertainties include, but are not limited to, the ability of our licensees to produce, market and sell quality products bearing our brand names, continued market acceptance of our brands and any future brands we acquire, our ability to service our significant debt obligations, our ability to raise capital for any future acquisitions, concentration of a substantial portion of our licensing revenue from a limited number licensees, our dependence on QVC, restrictions in our agreements with QVC and other licensees on our ability to sell products with certain retailers, our dependence on promotional services of our spokesperson, limitations on our ownership of the H Halston brands, our ability to manage expected future growth, our ability to identify and acquire additional trademarks, competition for licensees, competition in our licensee’s markets, our ability to protect our intellectual property, our dependence on our CEO and other key executive officers, the success of our e- commerce strategy, supply chain disruptions, operating in a high inflation environment and potential recession, macroeconomic and international trade conditions, changes in US and foreign government and administrative policies including the potential for increases in tariffs, and other risks and uncertainties detailed from time to time in our public disclosure documents or other filings with the Securities and Exchange Commission. Additional risks and uncertainties relating to us, and our business can be found in the “Risk Factors” section of our registration statement on Form S-1 (333-288495) filed with the Securities and Exchange Commission on July 14, 2025, as well as in our other periodic filings with the Securities and Exchange Commission. The forward- looking statements are made as of the date hereof, and we disclaim any intention and have no obligation or responsibility, except as required by law, to update or revise any forward-looking statements, whether as a result of new information, future events or otherwise. This Presentation contains projected financial information and goals with respect to Xcel Brands, Inc. Such projected financial information and goals constitute forward-looking information and is for illustrative purposes only and should not be relied upon as necessarily being indicative of future results. The assumptions and estimates underlying such financial forecast information are inherently uncertain and are subject to a wide variety of significant business, economic, competitive, and other risks and uncertainties that could cause actual results to differ materially from those contained in the prospective financial information. See “Forward-Looking Statements” above. Actual results may differ materially from the results contemplated by the financial forecast information contained in this Presentation, and the inclusion of such information in this Presentation should not be regarded as a representation by any person that the results reflected in such forecasts will be achieved. This presentation shall not constitute an offer to sell, or the solicitation of an offer to buy, nor will there be any sale of these securities in any state or other jurisdiction in which such offer, solicitation or sale would be unlawful prior to the registration or qualification under the securities laws of such state or jurisdiction. This presentation highlights basic information about us and the proposed offering. Because it is a summary, it does not contain all of the information that you should consider before investing. NON-GAAP FINANCIAL MEASURES. In addition to financial measures prepared in accordance with U.S. generally accepted accounting principles (GAAP), we use certain non-GAAP financial measures in this presentation. Adjusted EBITDA is a non-GAAP unaudited measure, which we define as net income (loss) attributable to Xcel Brands, Inc. stockholders before depreciation and amortization, proportional share of trademark amortization of equity method investee, interest and finance expenses (including loss on extinguishment of debt, if any), income taxes, other state and local franchise taxes, stock-based compensation and costs in connection with potential acquisitions certain adjustments to allowances for doubtful accounts, for account debtors that have filed for bankruptcy, property and equipment impairment, gain on sale of assets, loss on wholesale apparel, jewelry and Longaberger operations and gain on the reduction of contingent obligation. We use Adjusted EBITDA as a measure of operating performance to assist in comparing performance from period to period on a consistent basis and to identify business trends relating to Xcel’s results of operations. We believe Adjusted EBITDA is also useful because it provides supplemental information to assist investors in evaluating Xcel’s financial results. Adjusted EBITDA should not be considered in isolation or as an alternative to net income or any other measure of financial performance calculated and presented in accordance with GAAP. Given that Adjusted EBITDA is a financial measure not deemed to be in accordance with GAAP and is susceptible to varying calculations, our Adjusted EBITDA may not be comparable to similarly titled measures of other companies, including companies in our industry, because other companies may calculate Adjusted EBITDA in a different manner than we calculate this measure. In evaluating Adjusted EBITDA, you should be aware that in the future we may or may not incur expenses similar to some of the adjustments in this report. Our presentation of Adjusted EBITDA does not imply that our future results will be unaffected by these expenses or any unusual or non-recurring items. When evaluating our performance, you should consider Adjusted EBITDA alongside other financial performance measures, including our net income (loss) and other GAAP results, and not rely on any single financial measure. INDUSTRY AND MARKET DATA. No representations or warranties, express, implied or statutory are given in, or in respect of, this Presentation, and no person may rely on the information contained in this Presentation. To the fullest extent permitted by law, in no circumstances will the Company or its subsidiaries, stockholders, affiliates, representatives, partners, directors, officers, employees, advisers or agents be responsible or liable for any direct, indirect or consequential loss or loss of profit arising from the use of this Presentation, its contents, its omissions, reliance on the information contained within it or on opinions communicated in relation thereto or otherwise arising in connection therewith. This Presentation discusses trends and markets that the Company’s leadership team believes will impact the development and success of the Company based on its current understanding of the marketplace. Industry and market data used in this Presentation have been obtained from third-party industry publications and sources as well as from research reports prepared for other purposes. The Company has not independently verified the data obtained from these sources and cannot assure you of the reasonableness of any assumptions used by these sources or the data’s accuracy or completeness. Any data on past performance or modeling contained herein is not an indication as to future performance. This data is subject to change Recipients of this Presentation are not to construe its contents, or any prior or subsequent communications from or with the Company or its representatives as investment, legal or tax advice. You should seek independent third party legal, regulatory, accounting and/or tax advice regarding this Presentation. In addition, this Presentation does not purport to be all-inclusive or to contain all of the information that may be required to make a full analysis of the Company. Recipients of this Presentation should each make their own evaluation of the Company and of the relevance and adequacy of the information and should make such other investigations as they deem necessary. TRADEMARKS. The Company owns or has rights to various trademarks, service marks and trade names that it uses in connection with the operation of its business. This Presentation also contains trademarks, service marks, trade names and copyrights of third parties, which are the property of their respective owners. The use or display of third parties’ trademarks, service marks, trade names or products in this Presentation is not intended to, and does not imply, a relationship with the Company, an endorsement or sponsorship by or of the Company, or a guarantee that the Company will work or will continue to work with such third parties. Solely for convenience, the trademarks, service marks, trade names and copyrights referred to in this Presentation may appear without the TM, SM, ® or © symbols, but such references are not intended to indicate, in any way, that the Company or any third-party will not assert, to the fullest extent under applicable law, their rights or the right of the applicable licensor to these trademarks, service marks, trade names and copyrights. NASDAQ: XELB NASDAQ: XELB CONFIDENTIAL 06.2026 | Page 3 of 3
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	XCEL BRANDS INC. CONFIDENTIAL OVERVIEW NASDAQ: XELB CONFIDENTIAL 06.2026 | Page 1 of 3 ​ Seasoned Leadership – 40+ years in consumer products, 30+ acquisitions, $2B+ invested, founders of major brand management firms ​ Strong Track Record - over $280MM of royalty revenues generated over the past 14 years ​ Industry Pioneer – 14+ years leading social and video commerce, livestream shopping, and branded content ​ End-to-End Influencer Platform – Brand management, design & merchandising, licensing, content creation, talent management, marketing & PR ​ Proven Scale – $5B+ retail sales via livestream, 20,000+ hours of commerce-driven content ​ Diversified Portfolio – 8 brands across apparel, footwear, accessories, fine jewelry, pet, and home reaching over 46MM followers on social media ​ Growth Pipeline – Access to new national brands and influencers ​ Asset-Light Model – Supported by a best-in-class global network of licensees and retail partners (no inventory risk) ​ Proprietary Technology - Investments in proprietary shortform video and social commerce technology Industry leader in video and social commerce. Xcel combines celebrity influence and social media engagement into powerful consumer brands Influencer Brand Development Model 14+ Years Leader in video and social commerce $5BB Cumulative sales at retail 20K+ Hours of livestream content production 8 Current brands in portfolio 46MM+ Followers on social media ● Connecting Influencers with Existing Brands ● Collaborative Product Development ● Shared Upside in Exit based on Performance BUILDING AUTHENTIC BRANDS DRIVEN BY SOCIAL COMMERCE Spokesperson Model ● Xcel Builds New Co-Brand with Influencers ● Collaborative Product Development and Strategy ● Licensed use of Name; Xcel owns co-Brand with equal exit participation by both parties. $280MM+ Cumulative Royalty Revenues GROWTH IN REVENUE AND ADJ. EBITDA
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	NASDAQ: XELB NASDAQ: XELB CONFIDENTIAL 06.2026 | Page 2 of 3 REPRESENTATIVE BRAND PORTFOLIO Cesar Millan ​ 21MM+ total social media reach ​ 325MM+ total views worldwide ​ Multiple best-selling books Gemma Stafford ​ 5.8MM+ fans on social media ​ 500MM+ views on viral recipes and baking tutorials ​ 80MM+ household viewers Jenny Martinez ​ 4.8MM+ total social media reach ​ Writer of a national bestselling cookbook ​ 120 million likes Coco Rocha ​ 6.3MM+ total social media reach ​ 50 million likes ​ Featured in global fashion campaigns ​ Star of Project Runway Canada Christie Brinkley ​ 1.7MM+ total social media reach ​ 90MM+ households on TV weekly ​ 500 magazine covers Longaberger: Shannon Doherty ​ 3MM+ Social Media Followers ​ $2BB+ Lifetime Sales ​ Reaches over 100MM households C Wonder ​ 250K+ total social media reach ​ 90MM+ Households on TV weekly ​ Estimated growth of over 50% in core categories in 2025 Halston ​ 471K+ total social media reach ​ Master License with G-III Apparel Group
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DISCLAIMERS

Certain statements in ths presentation, as well as certain oral statements made by management during the presentation, consitute “forwarc-iooking statements”
within the meaning of the United States Private Securities Liigation Reform Actof 1995. These statements include, without imitation, statements expressed or implied
regarding our plans and milestones, plans to fund our current acivlies, statements conceming our sirategic relationships and actves, sirategy. ufure operations and
‘expansion, future fivancial posiion, flre sales and fevenues. projectsd costs, and market penelration. n some cases, forwar-looking statements can be identified
by terminclogy such as ‘may, ‘Wil ‘should",‘expects”,“seeks", plans", ‘goals", “anicipates”, ‘believes’, esfimates, ‘predicts, ‘potertial,‘project’, continue”,
intends’, could” “opportuniy”,or negative of such terms o otfer comparable temminology. These forward looking statemens inciude, but are not imited (o
statemenis regarting estimates and forecasts of fiancial and oiher performance metrice and markel opportunilcs. These staiements are based on the current.
‘expeciations and forecasis of Xcel Brands, Inc's management and are not prediction or guarantees of fuure performance. You should not place undue refiance on
our forward-ooking statemens, which are subject 0 a mulitude of known and unknown risks and uncertainties that could case actual resus, fuure Grcumsiance or
‘events to differ materiallyfrom ihose stated in o implied by the forwarctooking statements. These risks and uncertainties include, but are no fimited to, the ablfy of
Ut licensees to produce, market and sell qualfly products bearing our brand names, continsed market accepiance of our brands and any TUUTE brands we acauire,
our abilty to service our signiicant debt obligations, our ablty o raise capita for any future acquisitions, concentration of a substantial portion of our icensing
revenue from a imited number icensess, our dependence on QUG, restrictions in our agreements with QVC and other icensees on our abilty {0 sel products with
‘Gerain etallers, our dependence on promotional SerVces of our Spokesperson, Matons on obr ownership of he H Halston brands, our abiy 1o manage expecied
future growth, our abilty to identy and acquire additonal trademarks, compefiion for icensees, compeliion in our icensee’s markets. our abilty 1o protect our
intellecual property. our dependence on our CEQ and other key execuive officer, the success of our e- commerce srategy. suppy chain disruptions, operating in a
Tigh infiaion environment and poteniial ecession, macroeconomic and infsmational trade conditons, changes in US and foreigh governmen and adminisiative
policies including the potentialfor increases in arifs, and ofher risks and uncertainies detalled from time o fime in our public disclosure documens or ofher lings
wih the Securies and Exchange Commission. Additonal isks and unceriaintes relating 10 Us, and our business can be found in the “Risk Factors® section of our
registration statement on Form S.1 (333-28845) fled with the Securis and Exchange Commission on July 14, 2025, as well @ in our other periodic lings wih the
Securties and Exchange Commission. The forward- looking statements are made as of the date hereof, and we disclaim any intention and have no obigation or
responsibilty, except as required by law, to update or revise any forwarcHooking statements, whether 25 a resuitof new information, future events or otherwise.

Tis Presentation contains projected financial information and goals with respect o Xcel Brands, Inc._Such projected financial information and goals consitute
forward looking information and i for flUSIative pUTPOSES only and should no be relied upon a5 necessarlly being indicatve of future resuls. The assumptons and
estimates underlying such financialforecast information are inherently uncertan and are subject {o 2 wide variety of igniicant business, economic, competive,
and ofhr risks and Uncertaintes that could cause actual resus to cifer materially from those contained in the prospective financial information. Sce
“Forward-Looking Statements” above. Actual rests may difer materially from the resuits contemplated by the financial forecast nformation contained i this
Presentation. and the inclusion of such information n tis Presentation should not be regarded as a representation by any person that the results reflected in such
forecasts will be achieved. Thi presentation shal not consifute an offr o ell or the solciation of an Offer 1o buy, nor wi here be any sale of fhese Securies I
any state or iher juisdicton in which such ofer, solciaton or sale would be unlawiul pror 0 the regisiration or qualfication under the Securiies laws of such state
or jurisdicton. This presentation highiights basic information about us and the proposed offering. Because it is a summary. it Goes not contain all of the nformation
that you shouid consider before invesiing.

NON-GAAP FINANCIAL MEASURES. In adjton to financial measures prepared in accordance with U S. generally accepted accounting principles (GAAP),
W use certain non-GAAP financial measurés in this presentation. Adjusted EBITDAis 2 non-GAAP unaudited measure, which we define as net income (loss)
attibutable to Xcel Brands, Inc. stockholders before depreciation and amortization, proportionalshare of trademark amoriizaton of equity method nvestee, interest
and finance expenses (inciuding loss on extinguishment of debt, f any) Income taxes, other tate and local ranchise taxes, stock-based compensation and costs
in connection with potenfial acquisitions certan adjustments 1o allowances for doubtfl accounts, for account deblors that have filed for bankiuplcy, propery and
equipment mpairment. Gain on sale of assets, loss on wholesale apparel. ewelry and Longaberger operations and gain on the reduction of contingent obigation
We use Adjusied EBITDA s a measure of operating performance o assit n comparing performance from period t period on a consistent basis and 1o deniity
business trends relating to Xcel's resuls of operations. We believe Adjusted EBITDA is aso useful because it provides supplemental information to assistinvestors.
in evaluating Xcel's fivancial resuls. Adjusted EBITDA should not be considered in solafion o as an aifemaiive fo net income or any other measure of fnancial
performanc calculated and presenied n accordance with GAAP. Given that Adjusted EBITDA s a financial measure not deemed 1o be In accordance with GAAP
and i susceptible to varying calculations, our Adjusted EBITDA may not be comparable to simiarly tfled measures of other companies, inluding companies in our
industry, because oier companies may Galcuiate Adjusted EBITDA In a diferent manner than we caicuiate this measure. In evaluaing Adjusied EBITDA, you
Should Be aware that in he fufLre we may or may not Incur expenses simiar to Some of the acjustments i tis repor. Our presentation of Adjusted EBITDA does
ot imply that our future results wil be unaffected by these expenses o any nusual o non-recurting flems. When evaluafing our performance, you should consider
‘Adjusted EBITDA alongside ofher financial performance measures. Induding our nt income (1055) and ofher GAAP fesuts, and no rely on any Singl firancal

INDUSTRY AND MARKET DATA. No representations or warrantes, express, impled or statutory are given in, or i espect of, his Presentation, and no
person may rely on the information contained in ths Presentation. To the fullst exient permitied by law, n 1o circurrstances wil the Company or ifs subsidiaries,
stockholders, affiates, representatives, partners, directors, offcers, employees, advisers or agents be responsibe or liable for any direct, ndrrect o consequental
Joss orloss of proft arising rom the ss of this Presentaton, its contents, s orssions, reliance on th information contained wilin for on opinons communicated
in relaion thereto or otherwise arising n conneciion therewith. This Presentation discusses trends and markefs that the Company's leadership team believes vl
impact the development and success of the Company based on s current undersianding of the marketpiace. Indusiry and market data used in this Presentation
haye been obtained from tird-party indusiry publications and sources 23 wel s fom research repors prepared for other purposes. The Company has not
independenty veriied the data obtained from these sources and cannot assure you o the reasonableness of any assumptions used by these sources or he data's
accuracy o completeness. Any data on past performance or modeling Contained herein i ot an ndication as {0 future performance. This data is subject o change
Reciients of S Presentafion are not t consirUe fs contents, or any prior of Subsequent communications rom or with (né Company of s representatives as
nvesiment. legal or ax acvice. You Shouid seek independent i party Iegal, reguiatory, accounting andIor tax advice regarding s Presentatin. in additon, this
Presentation does not purport o be allinclusive o to contain al of the Information that may be required to make a full analysis of the Company. Recipents of this
Presentation should each make their own evallation o the Company and of the felevance and adequacy of he information and shouid make Such ofher
nvestigations as they deem necessary.

TRADEMARKS. The Company owns or has rights o various trademarks, sevice marks and trade names that it uses in connection with the operation of s
business. This Presentation also Coniains irademarks, servioe marks, irade hames and copyrights of tird pariies, which are the properly of their respeciive owners.
e use or display of thid parties' trademarks, senvics marks, rade rames o products in tis Presentation is not infended {0, and does not imply. a elationship
it the Company, an endorsement o sponsorship by or ofthe Company, or a guarantee that the Company will work or wil confinue to work with such third parties.
Solel for convenence, the trademarks, Service marks, rade names and copyrights referred to n this Presentation may appear wihout the TM, SM, @ or ©
Symbols, but such references are not intended to indicate, in any way, that the Company or any thirc-party wil ot assert, {0 the ullst extent under appiicable law;
their ights o the right ofthe applicable licensor fo these trademarks, service marks, rade names and Copyrights.
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XCEL BRANDS INC. CONFIDENTIAL OVERVIEW
NASDAQ: XELB

Industry leader in video and social commerce. Xcel combines celebrity influence and social
media engagement into powerful consumer brands

Seasoned Leadership - 40+ years in consumer products, 30+ acquisitions, $28+ invested, founders of major brand management firms
Strong Track Record - over $280MM of royalty revenues generated over the past 14 years

Industry Pioneer - 14+ years leading social and video commerce, livestream shopping, and branded content

End-to-End Influencer Platform - Brand management, design & merchandising, licensing, content creation, talent management,
marketing & PR

Proven Scale - $58+ retail sales via livestream, 20,000+ hours of commerce-driven content

Diversified Portfolio - § brands across apparel, footwear, accessories, fine jewelry, pet, and home reaching over 46MM followers on social
media

Growth Pipeline - Access to new national brands and influencers
Asset-

ight Model - Supported by a best-in-class global network of licensees and retail partners (no inventory risk)

ary Technoloay - Investments in proprietary shortform video and social commerce technoloay

0 ®|

Leader invideoand  Cumulative sales _Cumulative Hours of livestream Current brands in  Followers on social
ial commerce at retail Royalty Revenues  content production portfolio media

BUILDING AUTHENTIC BRANDS DRIVEN BY SOCIAL COMMERCE

Spokesperson Model

Influencer Brand Development Model

Connecting Influencers with Existing Brands Xcel Builds New Co-Brand with Influencers
«  Collaborative Product Development Collaborative Product Development and
e Shared Upside in Exit based on Strategy

Performance Licensed use of Name; Xcel owns co-Brand

5 with equal exit participation by both parties.
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REPRESENTATIVE BRAND PORTFOLIO

Cesar Millan Gemma Stafford Jenny Martinez
21MM+ total social media reach 5.8MM+ fans on social media 4.8MM+ total social media reach
325MM:+ total views worldwide 500MM-+ views on viral recipes Writer of a national bestselling
and baking tutorials cookbook
Multiple best-selling books
80MM+ household viewers 120 millon likes

)
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Brinkley Coco Rocha Longaberger: Shannon Doherty

1.7MM+ total social media reach 6.3MM+ total social media reach 3MM+ Social Media Followers

90MM+ housenolds on TV weekly 50 millon likes 52BB+ Lifetime Sales

500 magazine covers Featured in global fashion Reaches over 100MM households
campaigns

Star of Project Runway Canada

€ Wonder Halston
250K+ total social media reach 471K+ total social media reach
90MM+ Households on TV weekly Master License with G-III Apparel

Group
Estimated growth of over 50% in

core categories In 2025
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